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Respondents predominantly represent companies headquartered in Michigan 
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Just over half of the respondents represent companies that are family-owned 
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Most (67%) companies in this ȅŜŀǊΩǎ ǎǘǳŘȅ have 100 or fewer employees, with a particularly higher 
representation from firms with 25 employees or less 
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Only 7% of the respondents represent companies that only manufacture automotive-related products 
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For those companies that do manufacture automotive products, metal stamping and OEMs were most 
ǊŜǇǊŜǎŜƴǘŜŘΣ ǎƛƳƛƭŀǊ ǘƻ ƭŀǎǘ ȅŜŀǊΩǎ ǊŜǎǇƻƴǎŜǎ 
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Which of the following automotive products does your company manufacture? 
(check all that apply) 
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For non-automotive manufacturers, fabricated metal products continues to be the most strongly 
represented NAICS code in the survey 
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Which of the following non-automotive products does your company manufacture? 
(check all that apply) 
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We see a clear shift to more Michigan-based suppliers among survey respondents 
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Raw materials, on the other hand, continues to be provided primarily from outside of Michigan 

Michigan-Based Suppliers 
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Most of the customers of companies represented in our study are outside of Michigan 

Michigan-Based Customers 
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